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Presenter’s logo goes here

Readiness Check-list Coors
Light Doritos Denny’s Dockers Dodge

Website Preparedness

Ad Mentioned on Brand Front Page Yes Yes No No No

Ad Video on Brand Site No Yes No No No

Separate Website for Ad No Yes No No No

Availability to Provide Feedback for  Ad No Yes No No No

Ad-Related Mobile App Yes No No Yes No

Search

Ability to search for ad on Brand Site No No No Yes Yes

Brand Sponsored Google Ad Links  (SB) No Yes No No No

YouTube in Ad’s Google Results  (’10) No No No No No

Ad Presence on Brand’s Wikipedia Page No Yes No No No

Social Networking

Official Brand Facebook Page Yes Yes Yes Yes Yes

Official Brand Twitter Handle No Yes Yes Yes Yes

Official Brand YouTube Channel No Yes Yes No Yes

Readiness Rating: 3 9 3 4 4
4

…..Average Rating: 4.5
Data as of 1/31/2010
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14% YOY

14% YOY

600% YOY

100% YOY

20% of 
Tweets 

are Brand-
Centric

Social Media Explodes – Twitter Visits +600%
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Motivations: Lifestage Matters
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What’s Motivating or Inspiring It? 
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Loyalty is no longer enough! 
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Source: Nielsen Online Digital Strategic Services (DSS)

Using Listening Platforms to Drive Value 
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Talk Drivers: Wireless, Banking, Electronics, Mass Merchandisers

Wireless Talk Drivers Banking Online

Electronic Manufacturers Major Retailers 
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Old School: Feedback Form

New School Conversation
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Topic of Presentation Page 30
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P. Blackshaw, Nielsen Digital Strategic Services 11/09
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Final Thoughts: Got Your Pen? 
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